
 

 

 
For Immediate release 
 

Bata India - 80th Annual General Meeting 
 
Kolkata, June 4, 2013: Bata India, the largest retailer and leading manufacturer of footwear in 

India held its 80th Annual General Meeting (AGM) at the Kala Mandir in Kolkata today. Mr. Uday 

Khanna chaired the AGM as a Chairman, Bata India Limited and thanked the shareholders for 
their trust and applauded the employees on their untiring efforts to take the organization to 

newer heights. Mr.Khanna was accompanied by the other directors including Mr.Rajeev 
Gopalakrishnan, Group Managing Director, Mr.Ranjit Mathur, Director Finance & Chief Financial 

Officer, Mr. Atul Singh, Independent Director, Mr.Akshay Chudasama, Independent Director, Mr. 

Jorge Carbajal, Non Executive Director and Mr. Jack G.N Clemens, Non Executive Director. 
 

Mr. Uday Khanna, Chairman Bata India in his speech said “Bata India has continued to 
achieve growth in the performance of all its business areas. The company has recorded a total 

Turnover of Rs. 1,872 crores in the year 2012, reflecting a growth of 19.6% year-on-year and a 

Net Profit of Rs.172 crores in the year 2012 reflecting a growth of 20.8%. The company declared 
a dividend of Rs. 6/- per share for the year ended December 31, 2012. We have also continued 

our expansion strategy to open large scale stores & renovate the existing stores. We opened 152 
new large format Bata stores in 2012 and spread across metros, tier 1 and tier II cities, renewed 

more than 50 existing stores. 
 

Further adding, Mr.Khanna said, “We continued to focus on improvement in customer service, 

addition of new products ranges, training of employees, consolidation of manufacturing 
processes and restructuring of non-retail sales division – which have together enabled the 

Company to achieve the record performance for the year 2012.” 
 

The Company continued to improve the strategic positioning of the brand and enhanced its retail 

presence to cater to the masses. In order to improve its competitive advantage in the future, the 
Company will be adding over 100 new Bata Stores every year, and renovate the existing stores.  

The effort to achieve growth in retail business with penetration into newer markets, expansion of 
existing markets and increasing the store density in these existing markets remained the focus 

for Bata India.  
 

The new Bata stores are all of a large format, with an average size of over 3,000 sq. ft. made as 

per Bata's global format; designed by experienced designers and architects, using the latest retail 
techniques and the best quality of furniture to enhance the stores layout and provide an 

attractive product display. The well planned layout eases the movement in different sections of 
the store and provides a perfect backdrop for customers to browse at leisure and shop in a 

relaxed and pleasing atmosphere. The new Bata stores deliver an enjoyable shopping experience 

in an aesthetically designed ambience with attentive, friendly and trained staff. 
 

Hush Puppies, the premium retail offering also continued on an aggressive growth path with the 
opening of 15 new exclusive Hush Puppies stores. The shop-in-shop retail format has also been 

very successful with 12 shop-in-shops opened in 2012. The partnership with Lifestyle & Central 
stores has continued, the rapid expansion brings the brand closer to customers giving them 

greater accessibility to premium range of footwear under Hush Puppies brand. 

 



 

 

Services like Bata Home Delivery and Bata online store have made footwear shopping far more 

convenient for the customers, with 24X7 accessibility. Taking the online shopping to the next 
level, cash on delivery & multiple order services are now available at the Bata online store. Bata 

India also increased the reach by being available at many affiliate websites like Jabong, 

Snapdeal, India Times, Rediff, Junglee, attracting potential customers. Customer Service 
remained the focus with Bata Home Delivery, making it easier for the customers to pick and 

choose their favourite pair of footwear by placing orders online on their website www.bata.in 
thereby increasing sales. Extensive training of store staff, customer response and research 

management systems and customer relationship management remained focal areas for the 

company. These customer service initiatives have brought in great responses for the brand. 
 

Bata has continued to focus on improvements in shoe designs through constant research and 
analysis. The footwear collection has been vastly improved during the years with the Company 

launching trendy and fashionable designs which has been well received by the modern day young 
customer. These new designs have resulted in earning Bata new customers as well as renewing 

the support among its loyal customer base. New products launched by the Company have 

resulted in serving many more customers. 
 

The company launched Sundrops, a new premium range of comfortable footwear for Women. 
This collection offers high quality and comfortable women shoes with a stylish twist. The brand 

caters to women aged 35+ who value comfort without compromising the style and look.  

 
Bata's new designs are specially aimed at increasing its market share of the growing ladies and 

youth segment. Bata's popularity in the ladies segment continues to grow with the Marie Claire 
brand offering the latest vibrant patent, metallic & elastic stories and animal print styles.  

 
The youth focused brand of Northstar and specialty outdoor brand Weinbrenner continue to 

show good response. The new designs offered are trendy with an increased focus on casual 

styles. The recently introduced selection of men hand bags have also met with a very good 
response. 

 
The new dress shoe collection under its famous Ambassador & Mocassino brands has been in 

great demand with Bata's traditional customers. New offerings in vibrant colours of the popular 

Sandak and Bata & I labels continued to delight millions of customers with the trendy & 
lightweight all-weather footwear. 

 
The premium brand of Hush Puppies offers a complete offering for customers looking for city 

casual styles. 

 
Scholl & Bata Comfit launched many new styles catering to the young audience with new 

designs & great quality continuing to lure customers.  
 

The Sports category continues to gain popularity in the country and Bata also continues to grow 
its share with an upgraded and professional shoe line under its famous brand in the sports 

category POWER. 

 
Bata India also introduced a new collection of Angry Birds merchandise, offering school shoes, 

casual shoes and accessories for children and teenagers. The design's created are trendy, 
comfortable and mix & match of various characters from the popular angry birds – red, blue, 

http://www.bata.in/


 

 

black, boomerang etc. With this association, Bata India has further strengthened relations with 

our younger audience. 
 

The Bubblegummers brand remains the favourite amongst young children and several new 

attractive designs for young boys and girls were launched.  
 

With such a wide variety, new designs and great prices, Bata continued to be the customer's 
Most Preferred Footwear Brand. 

 

Under the Bata Children Programme, Bata India celebrated Christmas with the differently-abled 
children in the Deaf & Dumb School in Gurgaon. Bata India donated 250 pairs of Black School 

Shoes to all the differently-abled boys and girls in the school in the age group of 7-23 years. A 
number of BCP volunteers offered assistance for the smooth distribution of shoes amongst the 

school children. 
 

Bata India has also improved its wholesale business through its distribution channels even in 

unrepresented towns resulting in additional business. The Company is also focusing on the top 
distributors and working with them to grow its business. With the steady stream of innovation in 

promotions & trade schemes, the division sustained excitement amongst the dealer network. 
During the year 2012, working with dedication & innovation has achieved excellence in quality 

and greater degree of growth. 

 
Bata Industrials division has grown steadily year after year & has created a niche in the safety 

footwear market in the country. A strong market coverage strategy coupled with technical 
presentations to key decision makers in the marketplace has helped achieve this position. The 

Division is working with a vision to be the No.1 in the country in Industrial footwear segment.  
 

About Bata India: 

 
Bata has been holding a unique place in the hearts of Indians for more than 80 years. Probably 

the only footwear brand that offers footwear and accessories for the entire family, Bata has 
redefined the modern footwear industry in India. It has established a leadership position in the 

industry and is the most trusted name in branded footwear.   

 
Bata India is the largest footwear retailer in India, enjoying a large market share in the organized 

sector. It retails through over 1,250 Bata Shoe Stores located in over 500 cities across India. 

 
For more information on Bata India, please visit www.bata.in 

 
For further information, please contact: 

 
Abhishek Arora – Bata India Limited 

Mobile : 0124-4120155 
Email : abhishek.arora@bata.com 

or 

Tondonsana R.K. / Chahak Roda - PR Pundit 
Mobile: +91 9811595911 / + 9582705919 

Email:Tondonsana.r@prpundit.com/ Chahak.r@prpundit.com 
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